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A focus on multi-stakeholder partnerships in the Sustainable Development Goals 

emphasises the opportunity for collaboration between private, public and civil society 

organisations to lead to positive community development outcomes. In the tourism industry, this 

is reflected in partnerships between tourism businesses, tourists and communities. Hotels create 

opportunities for tourists to ‘do good’ whilst on holiday, for example through participation in 

hotel-led programmes involving environmental clean-ups or donations to schools, the purchase 

of community-made products, or taking community and school tours. These initiatives foster in 

tourists a sense of compassion for local communities in tourist destinations, but at the same time, 

effectively commodify the desire to ‘give back’. Critically, initiatives centre predominantly on 

the gifting of tangible donations whilst precluding any engagement with either the structural 

causes of inequalities or the broader priorities of destination communities. 

We adopt an actor-oriented approach (Long, 2001) to examine the development interfaces 

between tourism businesses, tourists and communities in Fiji, connecting the global imperative to 

care with the everyday impacts at a local level. By emphasising the intersection of context-

specific relationships and priorities, an analysis of the quotidian is used to inform our 

understanding of the larger processes of international development. A case study approach 

focuses on Corporate Social Responsibility programmes of luxury hotels supporting schools in 

Fiji and an NGO which connects tourists with rural communities through hotel support for 

community projects. This enables an investigation into whether tourist compassion can be 

harnessed to work for communities through tourism partnerships. We critically explore the 

tension between the commodification of tourist desire to give back to destination communities 

and its limitations in addressing community development priorities. We further reflect upon the 

kinds of tourism partnerships that might be effective mechanisms for realising Sustainable 

Development Goals while meeting community aspirations.


