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UNICEF Nepal’s is implementing a behavioral change communication program is 

to reduce the number of working children and promote the importance of school 

education.  This informational campaign informs people that employing children under the age 

of 14 is against the law, working is harmful for children, and that attending school offers better 

opportunities. The BCC materials deliver messages through pamphlets, street plays, and also 

provide information about counselling centers, training centers, and social support centers. In 

this study we find the impact of UNICEF’s behavioral change communication campaign to 

reduce child labor in Nepal by using a randomized control trial. We implement a phased-in 

experimental design in which the wards where UNICEF Nepal is working were randomly 

assigned to either a treatment or a control group. The research questions are  

1. Whether UNICEF Nepal’s BCC program reduces child labor; 

2. Whether UNICEF Nepal’s BCC program changes people’s knowledge, perceptions, and 

attitudes towards child labor; and 

3. Whether the length of exposure to the BCC program has a differential impact on the 

prevalence of child labor.  

We did not find a significant difference in incidence of child labor between the treatment and 

control groups. The perceptions about child labor is predominantly negative in the study area. 

There are no differences in treatment and control groups with regards to these perceptions. The 

social disapproval of child labor is also very high in the study municipalities. The study helps to 

find the impact of behavioral change communication intervention which is used by several 

NGOs to reduce child labor. Advocacy is often  used to inform parents, employers, children, 

and policymakers about the potential negative effects of children’s 

engagement in some types of economic activities and household 

chores. There are few rigorous evaluations that evaluates the effectiveness of these program. Our 

study fills this gap and provides a rigorous evaluation of a behavioral change communication 

program to change people’s attitudes, perceptions and knowledge towards child labor.


